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Turizmde 2026 Yeniden Yapilanma Yili Olacak

Turizm sektoriinde fiyat odakli destinasyonlarin yarattigi yogun bir rekabetin oniimiizdeki yil cok
daha ¢etin olacagini belirten Giirok Grup Yonetim Kurulu Bagkan Vekili Esin Giiral Argat, 2026
yilinin biiyiime yarisindan ziyade, pandemi sonrasi sekillenen yeni diinya diizenine uyum
saglanacak "nefeslenme" ve stratejik bir "yeniden yapilanma" yili olacagini séyledi.

Turizmde sezon sonuna girilirken sektor zorlu gegen bir yili geride birakmaya hazirlaniyor. Birlesmis
Milletler Diinya Turizm Orgiiti'niin yayinladigi Diinya Turizm Barometresi'ne gére Tirkiye, 2024
yiinda 56,7 milyon ziyaretciyle diinyada en c¢ok turist agirlayan 4. llke konumuna yiikseldi.
Tlrkiye’nin 2025 yiliigin turizm geliri hedefi ise 64 milyar dolar olarak agiklandi. Ancak bu yil Avrupa
pazarinda yasanan durgunluk ve artan operasyonel maliyetlere kiiresel olarak kizisan rekabet ortami
da eklenince turizm sektoriinde basari zorlu sartlara bagl olmaya devam ediyor.

“Kiresel rekabet 2026’da daha getinlesecek”

Turizm sektorinde 2025 sezonunu degerlendiren Giirok Grup Yonetim Kurulu Bagkan Vekili Esin
Giral Argat sunlari soyledi: “2025 yili tiim turizm sektérii igcin olduk¢a zorlu bir yildi. Pazarda, ézellikle
Misir gibi fiyat odakli destinasyonlarin yarattigi yogun bir rekabetle karsi karsiyayiz. Rakiplerimizin
erken rezervasyon dénemine ¢ok daha agresif odaklanacadini, tur operatérlerinin ve havayolu
partnerlerimizin verilerinin de bliyiime yerine koruma yaklasimini isaret ettigini goriiyoruz. Bu
durum, éniimiizdeki yil rekabetin ¢cok daha cetin gegecedinin habercisi. Bu nedenle, 2026 yilina bir
biiyiime yarisindan ziyade, pandemi sonrasi sekillenen yeni diinya diizenine uyum saglayacagimiz bir
"nefeslenme" ve stratejik bir "yeniden yapilanma" yili olarak bakiyoruz. Son birkag yilda Euro bazinda
yasanan ve ylizde 50'lere varan fiyat artislarinin, ézellikle ana pazarimiz olan Avrupali misafirlerimiz
icin ne denli zorlayici oldugunun farkindayiz. Bu artislarin temelinde, tiim diinyay! etkileyen ve
operasyonel maliyetlerimizi bir 6nceki yila gére neredeyse 2,5 katina ¢ikaran gider artislari yatiyor.
Bu tablo, sektérii hem misdfirlerin biitcesini hem de siirdiiriilebilirligi gézeten hassas bir denge
kurmaya itiyor. 2026'nin en bliyiik meydan okumasi, artan maliyet baskisi ve sertlesen rekabet
ortaminda hizmet kalitesinden taviz vermeden operasyonel miikemmelligi saglamak olacak.
Rekabetciligi korumak igin fiyat kirmak degil, sundugumuz dederi ve kaliteyi daha da yukari tasimaya
odaklanmaliyiz.”

Ali Bey Hotels & Resorts rekor kirdi, JOALI Maldives Asya’nin ve Hint Okyanusu’nun en iyisi segildi

Turkiye’de Ali Bey Hotels & Resorts markasiyla 35 yili asan deneyimini Maldivler’deki yatirimlariyla
kiiresel arenaya da tasiyan Glrok Grup, yenilikci ve strdrilebilir turizm vizyonuyla bu yil sektérde
pozitif ayrismayi basardi. Turizmdeki 2025 hedeflerini basariyla gergeklestirdiklerini ifade eden Esin
Gural Argat, “Bu meydan okumalarla dolu dénemde, Ali Bey Hotels & Resorts olarak bircok alanda
dogrulari bir araya getirerek hedeflerimize ulastik. Bu basari, dogru stratejilerle ve kaliteden 6diin
vermeyen hizmet anlayisimizla miimkiin oldu. 100’den fazla kortuyla diinyanin en bliyiik tenis oteli
olan tesislerimizde bu yil 95 bin misafiri agirladik. Haziran-Eyliil arasinda yiizde 95 doluluga ulastik.
Kiiresel élcekte diizenlenen prestijli tenis turnuvalarina ev sahipligi yaparak Mart-Nisan ve Ekim
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aylari siiresince de yiizde 75-80 doluludu yakaladik. Ote yandan Maldivler’de, iki ayri ada iizerinde
kurulu ultra liiks segmentteki yatirimlarimiz olan JOALI Maldives ve JOALI BEING markalarimizla da
kiiresel fark yaratmaya devam ediyoruz. Doga, sanat ve slrdiriilebilirligi liiks tatil anlayisiyla
bulusturan JOALI Maldives markamiz bu yil diinyanin en énemli seyahat yayinlarindan biri olan
Travel+Leisure takipgileri tarafindan Asya’nin en iyi tatil kéydi, liiks seyahat alaninin bir diger prestijli
yayini olan Conde Nast Traveler Readers' Choice Awards 2025 tarafindan ise iki yildir (st lste "Hint
Okyanusu'nun 1 Numarali Resort'ti"segildi.

Bunlarin yani sira JOALI Maldives ve JOALI BEING, Maldivler Turizm Bakanligi tarafindan diizenlenen
3. Annual Awards 2024’te édiillere layik gériildii. JOALI Maldives, Calisan Refahina Ustiin Katki ve
Toplumsal Katilima Ustiin Katki kategorilerinde; JOALI BEING ise Cevresel SiirdiiriilebilirliGe Ustiin
Katki kategorisinde édiillendirilerek hem ¢alisanlarina, topluma hem de dodaya sagladiklari degerle
takdir toplad..

Bir Tiirk markasi olarak JOALI Maldives ve JOALI BEING’in bu uluslararasi ve resmi édiillerle (ist liste
gelen basarilari, Giirok Grup’un sirdiiriilebilir ve yenilik¢i turizm vizyonunu global élcekte
gliclendiriyor” diye konustu.” diye konustu.

2026 to Be a Year of Restructuring in Tourism

Highlighting that the competition among price-focused destinations will intensify further in the coming
year, Esin Giiral Argat, Vice President of the Board at Giirok Group, stated that 2026 will be less about
growth and more about “breathing” and strategic “restructuring”a period for adapting to the new
world order that has taken shape after the pandemic.

As the tourism season comes to an end, the sector is preparing to close a challenging year. According to
the World Tourism Barometer published by the United Nations World Tourism Organization (UNWTO),
Turkey ranked as the world’s 4th most visited country in 2024, hosting 56.7 million international
visitors. The country’s tourism revenue target for 2025 has been set at $64 billion. However, with a
slowdown in the European market, rising operational costs, and intensifying global competition, success
in tourism continues to depend on overcoming tough conditions.

“Global competition will intensify in 2026”
Evaluating the 2025 tourism season, Esin Giiral Argat, Vice President of the Board at Giirok Group, said:

“The year 2025 has been extremely challenging for the entire tourism industry. We are facing intense
competition in the market, particularly from price-driven destinations such as Egypt. We anticipate that
our competitors will focus even more aggressively on the early booking period, while data from our tour
operator and airline partners indicate a shift from growth to protection strategies. This shows that the
competition will be much tougher next year. Therefore, we see 2026 not as a year of growth race, but
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rather as a period of ‘breathing’ and strategic ‘restructuring’ to adapt to the new post-pandemic world
order.

In recent years, we have experienced Euro based price increases of up to 50%, which we know have
been challenging for our main marketEuropean guests. These increases are primarily driven by global
cost escalations that have pushed our operational expenses to nearly 2.5 times higher than the previous
year. This reality forces the industry to strike a delicate balance between maintaining guest affordability
and ensuring sustainability. The greatest challenge in 2026 will be achieving operational excellence
under rising cost pressures and intensified competition, without compromising on service quality. To
remain competitive, we must focus not on lowering prices but on further elevating the value and quality
we deliver.”

Ali Bey Hotels & Resorts Breaks Records, JOALI Maldives Named the Best in Asia and the Indian Ocean

With over 35 years of experience in Turkey through its Ali Bey Hotels & Resorts brand, and international
success through its Maldives investments, Giirok Group continues to stand out with an innovative and
sustainable tourism vision.

Reflecting on the group’s strong performance, Esin Giiral Argat said:

“Despite a challenging environment, Ali Bey Hotels & Resorts achieved its 2025 goals by uniting the right
strategies with an uncompromising commitment to quality. Our propertieshome to more than 100
tennis courts and recognized as the world’s largest tennis resort welcomed 95,000 guests this year,
reaching 95% occupancy between June and September. Hosting prestigious international tennis
tournaments, we also maintained 75—-80% occupancy during the March—April and October periods.

Meanwhile, in the Maldives, our ultra luxury properties JOALI Maldives and JOALI BEING, each located
on separate islands, continue to make a global impact. Combining nature, art, and sustainability with a
refined approach to luxury, JOALI Maldives was voted ‘Best Resort in Asia’ by the readers of Travel +
Leisure, and for the second consecutive year, was named ‘No.1 Resort in the Indian Ocean’ by Condé
Nast Traveler Readers’ Choice Awards 2025.

In addition, both JOALI Maldives and JOALI BEING were recognized at the 3rd Annual Awards 2024
organized by the Maldives Ministry of Tourism. JOALI Maldives received awards for Outstanding
Contribution to Employee Welfare and Outstanding Contribution to Community Engagement, while
JOALI BEING was honored for Outstanding Contribution to Environmental Sustainability a testament to
the value both resorts create for their employees, community, and the planet.

The consecutive international and official recognitions of JOALI Maldives and JOALI BEING as Turkish
brands strengthen Giirok Group’s sustainable and innovative tourism vision on a global scale.”



